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• Goal: Develop approachable 
informational content for social 
media followers.

• Concluded educational video 
series about land classifications.

• Preparing content related to 
jurisdictional flyers and wetlands.

• Supporting public awareness of 
planning forum, annual report, and 
state-level priorities.

• Monitoring applicability of BlueSky.

SOCIAL MEDIA
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SOCIAL MEDIA – TOTAL FOLLOWERS

Facebook

LinkedIn

Instagram

• ~5,600 total followers

• Robust growth trends continue, 
particularly on Instagram and 
LinkedIn
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• Goal: Modernize apa.ny.gov and focus to connect stakeholders with 
current information.

• Year-long collaborative project involving all divisions.

• Led by internal working group with web development expertise.

• Currently in review stage; planning to present before going live.

WEBSITE REVAMP
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• Goal: Centralize method for distributing 
press releases.

• Uses New York State branded layout.

• Stakeholders will be able to subscribe to 
our list via form on updated website.

• Creates unified user experience and 
interface with website.

PRESS RELEASE DISTRIBTION
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